FFAATE M MiS
The Korean Journal of Economics Vol. 30, No. 1 (Spring 2023)

NArhE 5ol o FFe

=4
s

4H]

el

3t
3t

Al Stoll A

=S
'11_"

Al

=
-3

o
r
00k

Al

rir
Ho
rlo
:‘.“:
o
o

<0
2

T StollM 2HIXHES
sRsEFMATA 2013~20214 4]

[ A
AlEa|

M3t Zjoll w=w LH(RESS

ol
-
32
[l
Ao
R

2]
o
=
0
o

o0
0f0
ol
2

4
e
:IOI;_I
pal o
ot i
rulrurl\l
FEOII’
o 0z M
o 2 hu
k=)

[t

i
e

M o

Im
i

olo
ol
2

Telg
aol] £H|XHS2
guch ﬁiog K5 Mol =3
Mulx'eke wgtel
w2t Au|xiSel

FHE Aldside x7|wr

wo
=3
>
mjn
o

%0}
2o
om
>

ﬂll

rl

-~

o

i
0
5
iml
=

=3

{0z om
S

ikl
I
o

[}
ofm
>
0
mjo
on
0z
Ho
et
u 0z

1o

© o
me 0z rgl
o

lo
40
ol

\I =
or o
0x
k=
H
jul

FH&7F : B030103
s4 FHI0] : HEOtE, MEAIT

(=19

HH
=
e
i
=
i

Jz ooxl'
o
kA
>~

OlBUABE BAIBHE ChotEolA cf

sich A8} CHYOlES F2 olgst
0l88 7hs40] Hotxct,
SlshA Chdotest

Belo|Lt Falof

]
ru

LJF'EJZ-LI

L]

1> fomo
Bl HUoe no 4 AT

>

I. A

rf

Sl GANT AR P ARFYAL

12 149 17l w0} A& x]o} gkt

i
X

of
ox,
At
£
5
5
>
i)
i
)
10,
@
S
&
0
©
S
n
5
c
5
g
o)
®
=
3
s
=~
o)
=
B
-



44 ol ® H

A A WA eBAdoz FRE dof . B Al12292 A4
At 2 AMAHGA L HIPE D et sl el GG
A P ARFGLe] vl e e 2z gokn Tk ol
A G wep ekl kSl ojnkE, EEex B iG]
A egehs 323 w9 olvtEd e de], EEels ofame s
Sl FHAIE a9

BT S(els), HPvhe) Do) tet olefd AL G 2718
Pl el =R QoA gt tgo] ARBE G| t2w 2o o]
Frhee] tals o TFALEL APeks A et A4 o]k FEE
AR S SAT D FA BAse] ofel dgsel olsln
AD7E A8 7] whRel A Aol e o] Tgel A o] Bol W
A& ek B A7 FeiEe] o RHAY FA AR b =
t o gviEd] B oldFTst ABAY BY ol Aw FoE PHE 3
22 BAS A ow AFPLe] grin B 5 9l

S olo] 3l A9 HIYE WA LIS A2 e
el ATEE F2 FFA S0 BN A=} gk £4, R
% - A87(2013)€ g2 °§°§xﬂfﬁfﬂ A B34S #4131 Sl
A @A) GGAT A Tl
R GARe] 1) - Aol v
20119 19378 20129 6974%
el D wjzel (Zele)) ARE S m

2 rlr
O.
[

l->
j=]
==
)
2,
k)
ol
o2
)
2
)

fo

N
=

o

o
e
o
=]
>
o
12
(o,
lo
fru
o
P
®
32
A
o
AL
o
=
ofo
tlo
ofN
%
o,
fz
A
ol

1) dFvtE 52 2zaRl gE@ntEs} g7|delA 2dste 7 - &3 FrrvEls on
3 ofgtell A= o]E At HWANER HrEE ?"5}‘3}

2) Agu) 712k - 43 712H2022.12.28.), ‘Y rtE I 7A HAA -7 F
dd 27 vlF HE, A AR

3) Y 712H2022.12.26.), ‘UFHIE Lo oFF HRA, FFY Hd Mg
olmlE . EZ 2 - RHWIE - IAEF 280 wjE TAEY, SRR

4) 4719 AFRtEL} 4719 SSM(super-supermarket), FHUIE, H7[mlE, o|u}
E, &Y~



&
o
a

|m

on

10

10

4o

ol

8%

e

=l

=

_czt

2

x

1>

mn
oL

i

2
L
O

I'-|II

N

o1

o =2
24
ot
(o
it
o,
o
=

fo oft
By
=2
o,
lo
=2
e
12
oy
[
IS
flo
[
fl

o
o
=
:?L_',
>
N,
of
>
o

A
i
g3
ot
)

18 Ho
£
&
Ho L
o o
fo Hl
S
ofl
12, sl
o X
© B
2 o

ofo
& o
ox o
2 ol
o
S oy
S N

N

il
Lo
=
e}
ot

2

ol
i

ol 2

Pt = 5 ot

A ASTH2014)S MeA] 470 P A4Eel 1,000
600 tlde 2 2014 8Y 4~15¢ Bt 4 EH_%A = A5t
bl 799] o & Bt RFALH oFFHol gl 4y 1t v
def| Hisr] SHARS ZARBIACH FFYOE A3t AH|xle] )
JHEM] ek ®iste AwEsich. AezA Aol wEw A3l F
51.2%7} AEntES] o %7y wjio] FAaHT) 10.2%2] W& F7p7t
AATL SHBIHT 2HAF SR 17%7F o FF/S] wliell vl
7F wiglativta SHsiGitt. ol dejAl 23S ATEd o RFYge

M&e 24E) iE Sl aFolgtE SA 719E sl avAke

iz
2N
ro
)
gL_A‘
i
A=Y
e

o)
2
(Z
%{

rz
0>

A

-

£br
)

fr

1

A 0]471(2017) = 14270 o]u}_E_ Axe] 20119 1€~20134d 11€
7HAe] F1545Fe] FH mfjEd HolHE 283 dPrtE qiAle] dFE
AZEA Py JTEFLY 74 =99 A - B (before - after) & ©|vlE

£ 5.16~12. £

Z
AT%NA ZoE Aow xﬂowrﬂr 347

AH oz Fon|gh Wsks Holx] e9kr] miel o3t miE 1y
Al =Gl 71998 ARMA F& HE 8119 23 AUA7} v eteix

TEol Al =4 A - 2 129
Ae1s E}‘ﬂ H%% g(2019)& A = o] Fell 59zt
Attt 258 A7te 7P (201097 20179 68 30
Aezte 2812H201295 8 20179 62 304714 ol thaiA
HHlelBE &8ste] 54 Ao aFlevHES FAEA sislet
Eo] &Ml 37k 20169 715 AdtH] 6.4% Aasisla EAgel
M) S7HE2 20164 71 Ml 3.3% #Hsgivka A8t
A& Bl 7|z8te] 252 ke FUltE A
A7 eel A A2 e 2ol Aslisiitta ddskaict,

-

5
%

(g
o
vmlm et
WAoo

Nl
=z ==
T

e
N
B

S
ol

Ny
Y
Iy

13+

¢

k)
ofk
k)

d
1~kl
=2
=
ot
lo
jm

o
i
e



=]

46 o &

&)

o

=9o
==

SOEE

g

83 FR%(2018)2 HEARE 9 tAlel o

fd A

k&l

NER

]

A A

ek Ase

olo
=

shgo] 1 A}

=
o

2}

=0
=T

e} ABAe o)

e

7

ol

=
=

gl

94

X
(2017)

1
.

fich. Bk

A 3]

FE(SSM) = ©]

ot
2o g g £(2020)

Np

m@

X

o
L

o
T

(SSM)7F A 5=

X

ks
AFade] AR FAREE

=
R

g ries)

-
R

o

)
SRS

Al

S Bt

A

&

o]

[i3
=

3E Foow 27

k1

< ol AFEoluAN FAH

<]

vzt Azt &

3 AT AN wEA W)

A

s A
HgH oz avkee] FANN fE AL

ili

-

. AAR 2 ggniEe] nEee B A

Bt 24 BA

1
pu

o flom AjZe] ZH3}

7] o

—
oF

o] W37} QEutES] FAdA

oll
o

o mjZ

=
R

=13
=

o
oF

—

_
o

3
o

e
Ao
oj
il

ol
i)Y

ox

+

ol

7

ol
o

o
B

sl
7
B!

=
=

o AYAT

=
-

dloF gt} shA|RE 7]

A e e

ﬁo

R

Ikl

A Wt

1
L

o Wa} ®

ol

]

H
7] Wizl &B|zke] Amlgefe] of

=z A&

;oT
e

—

O

oy
;O_”
Ak
o

34



CHelote Sof ojRfrelel A sfol] AIE 2w slefol et 24 47

dguted JRFdY FAE 93
A A o mE Al iﬁl a5 Taad 4% So o

52 [ s
RETLEGA HEE B PAS] AeIA 20 BES 5

A7k HLAR

L Aol Fdel F2 AAEE tgniee] oYY Al A )
Aol ) FEL A FEIA BT S Ak el ol Feje] L)
A7k R 23 ol ARG H1FS A FehA B rhES] ORFYY
AL avdgelsie 1 54 AA0E DI 2T 5% 3

olelol = Tl rkESt B RS T2 o] S5 2HAE 8T Al
of 49 Fsdel 493 Rk mebd viguies] gRFYY FAle
S B e 2ape 2 BEe] e FUF A7} B
38 ek %e] mEnkEe] oREY Azt 201240 A%
100d9] Alzte] £517] Wize] 4 A4l thket fEAIde] 4
3R 2R Y FAsh A% wslel Agste] ] el
2 WAAS 7Ps4el Atk aE gEniee] gRFEYY FAe &

wiZele] felulg WMEE Yo dpoRd BT S fida

Q

o] ERE oW BANANE nelste] FREEAAATAL HF
Hl2AE o] gate] tfgukEe] < REYIY A SlM 20219 4
& 2zt Pee] Tl Asineln vk %, Awldel T4
1.5 TS A (A, 7Y NE 52 aslel 2021
) A= SARAYY HAA ATE 0 Sl w2
Gk, G AFLUYU A} 201390 AAE B
Aol dleld 2013958 202197479] AR Folg A
ao|ge7t 2eEEA Fe elEdeA g dn e
021d ARE olg3le] AuArEe] ARE TAL AL

IEAES Aushey FBL NAE 2AES P30 )
[

-
o
ol
fr

ot k1 M o o%
b
s
5
N 0
i3

T
I,
R

f
o
_0|L
Q2
e
—z

i
3z
A

rNH
DO

12 el AEAES PR 97 2L GES

N
mn
el
1>
il
i
-4
EO




48 ol © ¥

o) el e chsh Ank 4 ATEe) ARFYL T el
B o8 e ATEERAATY
2021 ﬂ%ﬂ]fsﬂa&n FAH FPYAE delEE ol gdte] LAk

StellA AFstdzol HErkEe] ofFFAd s HErEE °]
= aBAkEo] i Al wEel SR Fd el HEvtES WEskA] Kot
il ASAF A = o8-8t AR =
2 A(xHe] Agaaholge F4o 2AE Fi Ut AR ol g
gol TtAl Al BAlell= Z3E AASA R Al Al o] el 109 o]
A Aol A oJde] g3t gle Ale eHgeitta & 5 vk A8 &
ofd HEF TUE AT WHoR YviEs} dEeAgE WEshke A
ool 22l A 5o Al fF Aol s THste] gl wiEl
@ rtES] o FFdd A2 2020 o]Fol HMFAE] W= F
T} 9l 7hedel st

FaeEAAATLl AAIG 20219 AFLaAPE AL wWaEd A5
F T9E felA tdeiEe deAe F 7Y a1 - 289 E ol
ke aHlAER 2HRICE HEFES TUIE I (F Dol B

e ealnrhs execloR ARES TYtE APl e $UR
o



CHEoIE S92 o|f Rl Al stollM AFE 28| efol] 2t 24 49

N

& gl 9] whiel] thPriEe] | RFYU AFAFS PR @

Tl

(E 1) LHHOIE, MEAIRS FZ2 0|185k= AHIRSL] 2 - 2=2191 AH| FEH(Online
and offline food consumption patterns of consumers who mostly visit
super-supermarket and conventional(traditional old) market)

(9] =)
2maol AlZE F9| HIE _
T = 1
1 2 3 4 5 6

2 1 5 3 0 0 0 9

3 1 14 7 1 0 24

=2l 4 2 22 16 17 2 0 59

Az=

i 5 0 34 27 9 6 0 76
6 1 30 15 7 0 5 58

7 2 95 | 150 95 10| 20| 381

17| 71 200 218| 129 19| 34| 607

EA: 2021 AF P ZAHFFGAP) A A AF 244

Source: The Consumer Behavior Survey for Food 2021.

F1.0Yg 2. F2~33] 3. F 13 4. 25 18] 5. 129 13] 6. 2HT =&

Note: 1. every day 2. 2~3 times a week 3. once a week 4. once every two
weeks 5. once a month 6. occasionally.

S, awle] ABEIL BAG 5ol oId BeAS FE]

9
A 2BAPE AEAEE ol &t 24 st tHEvtES ]88 &E3}
1 o

=
AEna @k old@ NS Slad BEEEAAdaTe
20219 AFLV AU EAY FPAAE ARE DA
HEANP A E FEEEAAATA] UINT AT 29 W 19
A ol T5A vkl HF FTUAG AL, o
A - AL - QT SO whE AFL ENSE st 4
efol] thahA 201347 €] whd AAISHe b B W EAelth 2021
dE AEauge Ak 3,3187F7} 2Ak Felaigltl shrel Aol
XS A EY $£530] 49.9%, 334 11.0%, 99 11.0%, 4494
°]

3.0% S22 Yehga 714 FE VFor B¥XE AyHEd 191 7}

6) oI - WIE - NG - AT - MRIE(2021), T2021 AFLMBNRAL 7| 2T
HE3A,, R EERANDT.
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T 2 29 srF 242 30.7%, 27.1%, 3% 7WF 21.5%, 491 74
19.1% So2 vehdtt a8a 75 @4l 68.9%, <14l 31.1%
Hom 7R A#e 304 st 25.1%, 40U 22.4%, 504 25.3%,
60t 19.9%, 70Ul °]/de] 7.3%%

ik AFavg e Al 20139 FE AIRE Q7] Wil P RE o F
FAY A =4E 20129 7oz 1 o] 2EAn|gE ] i)
Me BAEA] Fate A gk AT &l Al =" HE
2013958 7 &HRe] AFLHPHDE AuE = 7] Wil 1A

7.

~
o w7 A ARAYEA B EAEA FE ENT F dold 7

¢

ol-gg 7o YAWES o]ged xUR FEI} PIES o] & wjo
AEAFS o] 88 2R 58S =23}, 2HR7} 2A85ES 798
ANA AEAIFI WIES FHA SR o &5t d5 F 5 #e
Z1zro] 1e] 7PgAl B Blolw F FEe] Aok A ¥ Aot AT
A8F YL AdA dFutES ol fdls AE 2R HABAGE o4
gl gEo] ABAGS o] gtk 27 o] YARES o] g3 FEHT}
AtH PutES T2 o] g3l aHARE AIE 3FEk] A8F 79
Fag oln] tilslstn qtta dlAE 4= itk o wklA ABAGS
o]-&sh= AH|Al= HEREE Ao R o] &afof & o]f7t rka 34

= AEEE UY

PRECM FRishr] W10 hsAdo] st mEbA o]’ A5l thgnt

7) (E 3), (E ) A FolB AT e

8) 2021'd A FAv|eiAl 74 HE: A2 9 A2-1.

9) 2021d AFLHPE AL AEA HE: A1-2 B A3,

10) A58H2014) & vlgelEntt S48 ABAe] FEZAe] Akelrha
AFBAT (NST(2014), THFPIE o RFY me 24T WS S A
2 A A, TASEAIAT, 15(4), 133 BE.).
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465
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(favorite places to shop for food, 2021)

2% on|

A

1

T

Ol X}
H S

o thEgrkEe] s

1

°
pil

o]

61,161
813,318

1

10

24
10
13
51

13
27

I
17
78
12
119

o .

10
20
Z‘M—]

4
5
15

81
12
AN AR

=
-

59| 302

165
28

141 207

59
10

43| 234 | 422 | 338

123

429 | 236

266

12

15

893 | bb6 | 888 | 741

2) 2021

7Y A2 FoIN 1892 71

ar

¢

1
3
10

11

Al

3

=

02021 A F2H] B 2AK

A

Source: The Consumer Behavior Survey for Food 2021.
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0.554
0.534
0.510
0.626
0.658
0.860
0.831
0.886

P412+3)"

P(4]2+3)"
0.253
0.264
0.250
0.339
0.316
0.504
0.418
0.498

Ol(comparison and time-trend of

0.947
0.957
0.954
0.956
0.918
1.000
1.000
1.000

=
T

P(2+3]4)”

al
=

0.447
0.516
0.446
0.506
0.440
0.566
0.550
0.489
o] AEAGL ol

=

~

P(2+314)
:R=R

Rz

A
=

4

S
S

conditional probabilities)
2020

2019

3)°llA

2013
11 2013-20204 AFLBFEZAHFTAAD A AR 24,

A

2018
2017
2016
2015
2014

(&

Source: The Consumer Behavior Survey for Food, 2013-2020.
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CHEOIE S92 o|F Rl Al stollM AF 28| dlelol| 25t 241 b5

(E 4) HYOoIE 2 TiAIZ H2Mo| £2 M =T & 21t gi(conditional
probability given good accessibility to super-supermarket and
conventional(traditional old) market)

o | P(2+314)" |P(2+314)"| P(4]24+3)" | P(4]2+3) 7| SHE ALl | & BEXR|
2021 0.357 1.000 0.147 0.556 60 | 3,318
2020 0.105 0.286 0.077 0.200 59 | 3,335
2019 0.118 0.286 0.059 0.167 59 | 3,337
2018 0.179 0.625 0.143 0.278 86 | 3,437
2017 0.194 0.538 0.127 0.481 108 | 3,061
2016 0.127 0.636 0.156 0.467 110 | 3,290

Z4: 2016-2021'9 A FLH QU ZAHFTAAD) oA AA; 243
Source: The Consumer Behavior Survey for Food, 2016-2021.

ok, 2013958 20159704 = dEvtE 3 deAds A4 9
o wZel SAlel o] g3t a SHE BFAIE EASHA] @3] W
2016978 20214715 24T dAntaor T @5 vlsiA A
d7h wig- 27] vl o] Ayl frovlg ou|E Foishr]r) 4] @
Ak A2 Abe 9 543 gl WE wigel AEAde] 5e] il He
201993 20209 A3gte ALlshd 2016~2018d 2 2021l
TS ol &dtE 24 oo HYvIES 0|82 FdEL Il =
& St

aela HPrtES] oFFAY tAle] S a3t FskE e Tk
dol =2 T U olfre Utk U (& 5)& 20219 AF e ALl A
SHAR FraAEe] exzel AREe sk MEet Al (AR &
Uitk &, 79 Za 1, 2589E (2.4), (3.4). (4.2), (3.2), (4.4)
2 Algete] DA HErtES] AA ] 24 g

AEF 7Y AR BEste] 1~37= Hddll sk Aolal 4~6

o Fukl) Fleke Zolth. B ARE T WEe Bl 137
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(E 5) 2z=2I2l AlZES Fsk= YI= 2 AlE(frequency and time to buy food

in offline)11

(2912 %)
2majol AE T AIF12) -
1 2 3 4 5 6 =
1 0 6 1 0 0 0 7
omajel | 2 20 108 30 13 29 1 201
JNE 3 25 79 36 31 52 1 224
75t | 4 32 51 15 10 26 0 134
HIE13)

= 5 3 8 0 5 3 0 19
6 3 20 2 2 7 0 34
o] 83 272 84 61 117 2 619

£ 20219 A FENPARAHERAD AN A% 2.
Source: The Consumer Behavior Survey for Food 2021.

74 B7] izl el Al dFe ] offHH. =, AdsstE 7 Al

A HEES PUSHE PES o8l 2ol AAA T B4 £ 9]

11) 2021 A ELHAE A AER] WS A2, ARF 792 T2 oddA] A

Al

29 FE FYUstE ZHE SARE F 20w FAe. (1) 189 (2) 2%

9

LSl e (71 9 A9))

2. W71helA Fste T4F FHTPI(EFER s daxds, R 79, o
dBelee] 5)

3. el dFrtE(ontE, shteEy, FEel RUHNE §)

4. AFAFAHAR)

5. W3}

6. A AF AZHRH, A7ls A2H, 25018, & 49 5)

7. 2Rl &g E(UEY, Bukd, a9 A, SoluAn s 5)

8. TV 433 (TV A4 F &8 2ellE 740 23

9. ¥

10. exe]l Sy 2AFs vl (A 544 doid 23, o W AR FH

(B2 A9))
11. 7112 )
12) 2021 2| ZAR|PEf AL AEA] HE: A3, OOHAME xRl 28 #9]3t
FENEL IR SN

1.9 A7 € WP Ferk) 2. Fd eF (P oRE 7t 2 w7iA)

3. WY HEIZEARL i dd TR 4. FE LAGHIH & WFE A7)

5. F% eF(FeFH a7t A wi7kA]) 6. FE jHEH7E A i D FEIAD
13) 20219 AEFLHA AL 24 M5 Al-2. OO0 oA Hih el 4

BEAE TRt AEFS drhd AF FsAIGRY

1. w2, F 2~33] 3. F 13] 4. 259l 13] 5. 1] 13] 6. 1HT} =E4

7. TR S
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A A" Aol AeS e 7hede Wk aela @ 2ol 3 52 1

ojst T WAoR exeldgA AeEFS FYdtia A e HEEFS

FstaAl shs Gt i ntES] o RFdd¥ FA rbede mff- o
ZIet.

o e xElel A8F 79 AIFS AvEY Hdd A8ES FE 7Y
& Ao tgrkee] oRFAdY Al FeelM AfETh agln FE
o AF5ES FYdhe Aol Fdo] wk=A] dg ) Pty Ho%
oAH} tSo] dlF Aol AES e rheAo] B xRl A8E9
79 WE 2 AR 747 4~607 B ufd old g $F H] LS oF
8.6%(=53/619, 53=10+5+2+26+3+7)olt}. AEHow ARES
T3] A HBAIET I WES F2 o] &atta SHI AHAES

22 Pold ABES YL vnd M) ABEL TU] HE
o Fvhee] o FHY FAlo) A

ols} g7 2013, 2017, 2021l 4= 92529
Aol @ 2ol AFAFolRT SHE SHAC] W ET SHA i A
Ao FadgAN ARE 7 Lt 1, 289 oM Hom & o]

AR $UT SYAS MER $Y FE WA ST

482

iﬂlz}fﬂ = @ﬂa_@ AR S ool i

(E6)AEE T &AL F Hoxz st 20| MSAIED CHHOEQI SEXt
(respondents who necessarily visit either conventional(traditional
old) market or super-super market for food purchase)

(291 %, %)
Tl " Tl A ol ma ol ma -
o | (1, 229 (1, 2290 (1, 2290 (1, 2&9)) =2
HEAIE N1 pll= Su|#HopE T
2013 63.6% 61.3% 4.1% 56.9% 3,018
2017 48.7% 72.8% 3.3% 56.1% 3,061
2021 37.2% 76.7% 7.0% 58.2% 3,318

E31: 2013, 2017, 2021 2 FAH| P ZAHFFHAD ol A # &} 2.

Source: The Consumer Behavior Survey for Food, 2013, 2017, 2021.

F0 6. WG AF ATHE, 7. 28 &£FE 8. TV 4.

Note: 6. eco-friendly food store 7. online shopping mall 8. tv home shopping.
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o 4EEL PPN WEe] WA ARFYY AN JFL B
5

!

AH
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e HnE 7Y g 246 9%E e 29lo] velA Avun
A ek %, d@vhee] SRFYY Al Sold oW 295 W] &
M-S AEAYT PHES NeekeA S duneln gtk o]E #4

sl7] flelA FasEAdAATEY 2021d AFLH B AL T FFAA

32 FANE AFadRo] 20214 A FavdeizAe] FEUAE 2
B8 AVH SRA) HEF P ool A 4 £94F 2697
A AYetEs ARk U g SoN Qoo At HEE P

14) 20219 AE20| AL ARA e A2 ABE FUE T2 ofrolA] A
29 F2 7Y 2R 2AUE T 29 2z FAL (1) 129 (2) 269
1. 5l oA (719 29 Al9)
2. Aol Lshe F48 AU (FEY A amda, RH 43, ol

SEEERES)

L o) gPrrE(olrtE, SR, BEYS, RHRIE B)

- AFAANAR)

e

A7 A% ARAY, B0 AR, 2500L @AY 5)

Lol SB(QEY, =k, 94T, eoluAv~ B)

TV B3IV AR F F4E edlE 19 X3
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9L ol UFrIES F ol §ha A ABAGE o8 A5
&9t WIRhE, 2290t ABAGolgR $YE olk 16915k 2%:9]
of dlalAl 27k 1170e] Aeje] 9lv] WEe] (1%:9), 249)) AY =
dald % 121709 A8 £3e] 2AF 5 Atk S SolA ¢

(12)% 97} 1892 B #3vbA (719 29 A9)S desta 2

= GE DI 2o olEd Aol 7 Fae (12) (13) (14) (23)
(31) (32) (34) (41) AF= et g ol A 23 vtz

ARG A FEAFE AFEEH AT

(E 7) AZE 7 &4 1,2 =2 EdsIH s A0 25X 22X (frequency
table in case of at least 200 observations according to choice
categories for best 2 food purchase places)

(&9): )
1, 2&9 12 13 14 23 31 32 34 41 Al
2HEX| 234 | 422| 338| 207| 429| 236| 302| 1266|2434

=2 2021 AFLHFHZAHFFYAP A A AF 24

Source: The Consumer Behavior Survey for Food 2021.

1. B v 71YG 29 AlQ) 2. d7IgelA dste T 4% wIepl(EE
Y gazys 2 8 5) 3. 2Rl HAuE(RIE, RS Z
A A

Note: 1. small independent grocery stores 2. medium or small-sized grocery

stores 3. large-scale discount stores 4. traditional old market.

(BgALH A9
11. 718t (715 )
15) 20219 2F2v|PefzAr AEA] HE: A2-1. A8F +
SR E TR o &= o= FAIte? (D) 189 (2) 254
1. F4o] Fopr 2. 7H-o] M7t 3. A=ZF 7HEAY 1
AR wgE] FRE 5 A8F olfo tE AEE Zol 19
6. Ao teFetm@ 7. WAstm AH| 27} Fola] 8. A A B2 ES 19]5}Y]

SfeiA 9. ZTEHZ1 )

o
o
o
fru
N
%)
1o,
—
i

O
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Sol ARE 79 Fau FviEs) AR (342 A9 SHA

7 oleig Aehe g olfoll WA 1= Edo] TobA, 24912 A1

o] Ade N eln SR 1, 28 4@ Aol gt YL e

A1 AFEE ZAA REe REE o] AaA 159, 209 AL
x

stz Aol 79 Fa A8 olfeke gAel Hel WEE HEL.

(E 8) ARE 78 &4 1,2 =9I S&sl/ &8s 220 7 &Ax M 0|R 1, 2
=2|(reasons to select food purchase places in case of at least 200
observations according to choice categories for best 2 food
purchase places)

(291 )

e 72l y& He 0l (229D -

1 2 [ 3] a5 6] 7] s

1 6| 204| 204| 34| e8| 40| 2| 1| s79

2 | 120] 12| 172] 19| 46| 38| 20| 5| 448

3 | 131] 247] 34| 91| 168| 106| 84| 7| s68

TEIE 6| 6| 16 11 11 10 2| o] 82

ERIES

(asp | 5 21| 18| 40| 9| 4| 165 4] 268
6 26 31| 23| 3| 97| 1] 17| 3| 200

7 2 3] 3] o 1 3 o] 1| 13

8 1 1 AREE EE o] o 6
| 321| 522 14| 188| 395| 362| 141] 212434

240 20219 HFLNPARAHGEPLD NN A% A
Source: The Consumer Behavior Survey for Food 2021.

9, 2l teliA 1, 1
T 1~8d= (1, 0, 0, 0, 0,
2 A9 ol 19, 259l
dalA 3, 42 A™E Aol g Tl WS (0, 0, 1, 1, 0, 0, 0,
0)E X735k

| = p=eAd 1ﬁ B AEEF 7Y S SHESE ARESIITE (R 9
© 79 A4S (12) (13) (14) (23) (31) (32) (34) (4D B+=
Bolsls wWell 13] et A85F 79 S93 A A5olA 13] B 4
79 595 ekt FoA4 Ee AAE 7 Jdto] A a2t
o},

o

A8 EolAl gRATE 7Y A A of
g

H “
ol2ka g 7 2 Ag olf

=
me o £

iR

> o
rlr
0
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(E 9 18] = 128 78 3% (average food purchase value)
(&9 =, <)
ZHEX| gn EFMR} A ES]u)|
(&) 2,434 58,988.5 42,580.2 5,000 300,000
(XA 3,318 59,955.1 43,473.4 5,000 300,000

=41 2021 AFL0PAHFFAAD A4 AAE 2
Source: The Consumer Behavior Survey for Food 2021.

_\.\.4

o

A ezeel 4RES Irht AF PYANE)E SPUFE §
g3gh (E 100e 48F 74 440 (12) (13) (14) (23) (31)
1

AEE
(32) (34) (4Dl 45 wiol] SHEAte] ezl HBFH e H=s

et SRl o 78%7 Helw F 13 ARt 4REL T
A9e ngch. olA@ $9e] A2E 6719 GrusE ol gl EAISG

o o E B SEHAE WY AEFS et (1, 0, 0, 0, 0, 002
2 #2718k}

(E 10) 2=2i2l A2EE WE HIx(frequency of visits to offline food stores)
(9] 9)
7= BEX|
o 23
F 2~39] 839
F 19 1,044
2Fdol| 15| 332
1] 15 89
2o EEA 107
Al 2,434

=41 2021 AFL0 P AHFFAAD oA AA; 2.
Source: The Consumer Behavior Survey for Food 2021.

sAte s eselel HEES Al FYFEANINE WS
g, (E 1DE 48F 79 927 (12) (13) (14) (
(32) (34) (4D A5 o] $ebA7h ezl HRES A PPt
QAT Y, g9 7027} Bo] F2 ARES 79

S Bgnh olgfd ue ANE 64 FNHEE o] g3tel EASIL,
dE BolM $EAE BY oF] HEES F2 FYUHE (0, 1, 0, 0,
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0, 0)o= #7859}

(E 1) ARE 7Y T2 1, 2 298 SHoPIl WY 220 AZE 7Y A2
(time to buy food in case of at least 200 observations according to
choice categories for best 2 food purchase places)

(&1 )
2 e

e 267 = mFE H2aHR) 139
e 23 (Y257H 7t & wrix|) 1,015
e 2t X iy JY SEIR) 558
2 (a7t = WFE Y29HX) 216
T 22 (HEFH si7F 2 mpR) 483
2 (67 X3 e A SEIK) 23
S| 2,434

231 20219 AFLMAWEAHGFTHAD A ARF 24
Source: The Consumer Behavior Survey for Food 2021.

A 2% WSSk SYUSE o] §ale] thew e BRARY S 74
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exp(B;X,,)
P(Y=jlX,)=— (5)
Z exp (Bth )

h=1

A7l Y T Aol gk ddgez guxie] A A-e (12)
3) (14) (23) (31) (32) (34) (41) <ol stdelty. =

12), (13), (14), (23), (31), (32), (34), (41) }olt}. vhgox Z¢wls
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P(Y=jlx,) exp(B)+ Bz}, +--+2),)

P(Y: Z|)(m) B exp(ﬁ?-&-@lx:n ++6kl'¢n)

= exp((8)— 80) +-+ (85— )" = exp(8 +--+ g2k)  (6)

P(Y=jlX,,)

P(Y:—Mm)]:ﬁo—l—ﬁlxln +"'+ﬂkxk (7)

m

log|

Avts dyEe o539 2

HEES A 7H, 7k A=y w%s AHE, A8F o9 v&
of thak 791 7Fs% 1
ot v, d71
ABAAS A58F 79 FA= 1
A A ol fFE Wl Y 0%
52 o]g3ltta sfEkRlor Y

= AvEen d,

oL

16) 7% 2 Z(conditional odds)¥.
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Analysis on Consumption Behavior Subject to
the Regulation to Establish Compulsory
Closedown of Super-Supermarket on
Mandatory Days in Korea

Jin Hyung Lee*

Abstract

This study uses “The Consumer Behavior Survey for Food 2013~
2021" to analyze food purchase behaviors under the regulation to
establish closedown of super-supermarket on mandatory days.
Since consumers to prefer old-fashioned conventional markets can
not buy all necessary foods only from the old markets, they tend to
visit super-supermarkets. Moreover, consumers who favor super—
supermarkets do not necessarily go to the conventional markets due
to various alternatives for food purchase. Thus, the effectiveness of
regulation which aims to switch consumption from the super-
supermarket to the old markets on the mandatory days is likely to

diminish.

KRF Classification : B0O30103
Key Words : super-supermarket, conventional market, mandatory
holiday, food purchase behavior
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